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PREFACE

Local media are ideal objects of interest, and similarly worthy of admiration. They
are fragile yet strong, traditional while innovative, predictable and surprising at the
same time. The strong force which surrounds their performance is one of emotion.
And the “blame” rests not within the lifeless, general “local media’, but rather the
particular, passionate people behind them — namely the local stakeholders. These
include local audiences, local journalists, local media owners, local pub owners, local
hairdressers, local teachers as well as you and I.

I first came to recognize the character of local media when I initially sought to cre-
ate the first Czech database of local press organizations in 2007. At the time, I spoke
with a local press weekly editor-in-chief about his title and promised to call him the
following week for more information related to this and the history behind it. But
the following week nobody answered the phone. I later found out that that editor-
in-chief had unfortunately suddenly passed away. That weekly, primarily run by this
one individual, had simply closed down. And yet, to this day, that local community
reflects his strong contribution to the quality of local communication and journal-
istic integrity. This example serves to illustrate the point that local media are more
about emotions than about “being sexy”, further underscoring the need and rele-
vance for investigation into their activities and impact.

It is no longer the case that local media remain largely ignored within communi-
cation research. There are more and more scholarly articles (e.g. a special issue of the
Journal of Applied Journalism and Media Studies on the local and regional press),
manuscripts (e.g. Nielsen, 2015; Ali, 2017; Hess & Waller, 2017), and compelling
international conferences (e.g. Local journalism around the world, Oxford, 2014; Is
No Local News Bad News?, Toronto, 2017).

Yet the topics of the local in general and local media in particular deserve more
concentrated, regular and deeper examination. The locality needs to have a voice.
Therefore the aim of this book is to stimulate further international academic discus-
sion on the local and local media topics. They should not be understood as exotic,
but rather as compelling and relevant.

This feeling illustrates my motivation behind the effort to create this book.
The intention to produce an edited book on local media originated at the ECREA
pre-conference Dealing with the Local: Media, Proximity and Community' which me
and my colleagues organized in Prague in November 2016. The impression that all

1 For more about the conference see
http://medzur.fss.muni.cz/veda-a-vyzkum/prekonference-ecrea
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participants were engaged in similar topics but remained unaware of one another’s
work led to a discussion regarding the prospect of further cooperation related to
achieving broader local media research goal. The first outcome from this coopera-
tion is this book, for which I would like to wholeheartedly thank all the conference
participants as well as the chapters’ authors. Further heartfelt thanks are extended
to my colleagues for their valuable feedback on the manuscript at its various stages,
as well as my family for the time, understanding and patience.

Finally, as the editor, I would like to thank reviewers of this book, namely two dis-
tinguished scholars, Kristy Hess from Deakin University, Australia and April Lind-
gren from Ryerson University, Canada. Kristy Hess appreciates this book because
“its true strength is the way it embraces context by fusing together a variety of inter-
national perspectives to fill an important gap in the scholarship to date. It draws on
the expertise of place-based scholars who understand the media environments they
research. What is equally refreshing is the placement of audience and community
needs front and centre in this book. Overall, however, this text certainly provides
cause for optimism when it comes to the future of local news”. April Lindgren points
out that “the studies selected for this collection are well chosen in that they illus-
trate how methodologies employed to investigate national media and reporting on
national issues can be adapted to scholarly research on local journalism. The vari-
ety of methodologies is further proof of the growing maturity and sophistication of
scholarly research in this field”

This book offers a kaleidoscope of views on the local media, particularly from the
perspective of local audiences. The chapters are grounded in research findings from
nine countries. The text is structured into four main sections, which are grouped in
a manner to flesh out new grounded perspectives on research in this realm. The first,
introductory theoretical chapter called The Voice of the Locality is focused on the emo-
tions behind the local media/local audience relationship. The second, called The Voice
of the Voiceless: Reflections of the Local, Audiences and Community Needs is focused
particularly on local audiences. Authors of chapters in the third section, titled Build-
ing Closeness: The Relationships behind the Local emphasize the importance of rela-
tionships among local players. While the chapters in the final section, titled Filling the
Gap: Local Media in Specific Conditions offer a broader, local communication context.

All of the chapters’ authors reflect the specific conditions of local media from
particular localities and their respective particular points of view. Nevertheless, the
chapters intersect in the way the researchers’ shared attitudes and assumptions speak
literally “one language”. For this reason, scholars and researchers must not remain
voiceless. Rather, developing that voice can serve to deepen their connection and
passion regarding the topic close so as to fill in the gaps around local media research.

Lenka Waschkova Cisaiova, Brno, December 2017
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CHAPTERI

THE VOICE OF THE LOCALITY






1.
THE VOICE OF THE LOCALITY

Lenka Waschkova Cisarova

Locality has in its nature something irresistible, that plays on a string of emotions.
We can see it every day in, for example, the adoration of local products, local dishes,
local craftsmanship, or local media. Moreover, emotions associated with locality
attract attention though they might be strong and negative at the same time. In my
opinion, however, the former neglect of the topic of local media among academ-
ics does not mean that local is not sexy (cf. Nielsen, 2016). It rather means that
researchers are less willing to deal with complicated layers of emotions (cf. Koti$ova,
2017) than with more graspable facts. One can see it, often anecdotally, at media
conferences where researchers admit that they do research on local media in locali-
ties where they come from. They go on the thin ice of researching emotions (maybe
also their own) while at the same time knowing the locality with important con-
tacts therein, so they still somewhat remain on the safe side of pragmatism. If it was
agreed that there was something important behind the local in general and local
media in particular, the problems stimulated by the strength of emotionality behind
locality can emerge illustrating the vagueness of local media discourse. Underscor-
ing the problem directly, Kitch (2008) points to how journalism scholars have been
unwilling to research emotions which are often deemed “soft” and subjective.

The aim of this introductory theoretical overview is to introduce a clear set of basic
concepts which underlie the local in general and local media in particular, especially
as they pertain to emotions. As such, this introduction seeks to address gaps in cri-
tical reflexivity related to local media scholarship. In doing so, we seek to underline
the notion that local media is an important research subject deserving more thorough
analyses and understanding. In other words, the intention is to give voice to the local
as an important scholarly topic without repeating the shortcomings of certain previous
local media analyses that were in many cases undermined by vague definitions, shallow
theoretical foundations, black-and-white frames, myths or self-fulfilling prophecies.

The Local

The times when the “local” was haughtily understood as peripheral, parochial, unin-
spiring and neglected are apparently gone. Nowadays, the local is empowered in
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